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Once Senate Bill 2571 was in the
news, guides to reef-safe sunscreen
bloomed across the national media, R e Ef_ S a fe S u n s c r e e n
appearing online in mainstream publi-
cations such as Travel + Leisure, Vogue
and Condé Nast Traveler.

“Absolutely, there is more interest now.
People come to me, asking, ‘Do you have
the reef-safe?” Two people came at me to
rep already,” says
Charles “Gary” Gray,
owner of Nalu Koa,
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A longtime water-

man, he says, “I'm

very proud of our formula. I'm trying to
encourage the protection of our ecosys-
tem. I have watched the degradation of
it over the past 20 years.”




